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Infinite Inc.

Competitive Coverage Trends

Get a detailed share of voice breakdown, showing the amount of
coverage you received as compared to your competitors.

IR

Sentiment Trends

Not all coverage is good coverage. See how you fared for positive,
negative, and neutral coverage in each month of the year.

OPTIONAL
ADD-ONS

I

Mention Prominence Analysis

Go beyond coverage quantity to understand the difference
between feature stories and passing mentions in your coverage.

f

Something else? Contact us about your custom monitoring and
analytics requirements today.

”
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Objective

To provide an overview of the media coverage
for Infinite Inc. US.

Traditional Coverage

Online, print and broadcast coverage was
collected through Agility PR Solutions” media
monitoring platform. Mentions were collected
using keywords and topics agreed upon
between Agility PR Solutions and the client.
More specifically for this report, only those
articles from the US region that has at least two
mentions of Infinite Inc. keywords in the lead,
headline, or body were considered. Similar logic
was also applied to competitors’ coverage.

Sentiment

Sentiment is manually assigned based on a
sample of mentions.

SocialCoverage

Social Content is gathered using keywords and
hashtags agreed upon between Agility PR
Solutions and the client. This report covers
social content from Twitter, Facebook,
Instagram, YouTube. A sample of posts from the
US region was included specifically for this
analysis.

Glossary of Terms

Mentions

A single print, online articles or
broadcast segmentin one outlet.
A syndicated article will be
counted every time it appearsin
a different outlets.

Impressions

The potential views of a single
mention or a group of mentions.
For online mentions the unique
monthly visitor value of the
website is counted as the
impressions reach, for printitis
the circulation value and for
broadcast itis the audience reach
of the station. For social posts,
impressions are the total
following of the poster.



Coverage Trend

shows the number of mentions and
potential impressions that included the
brand’s keywords during the reporting
period.

Top Publications

list the publications who mentioned the
brand’s keywords most frequently.

Top Journalists

list the journalists who mentioned the
brand’s keywords most frequently.

Media Type

shows which media types mentioned the
brand’s keywords most frequently.

Coverage Prominence

indicates the both how focused a mention is
on the brand, so you can distinguish feature
stories from passing mentions.

Top Influencers

shows social media posters who included
the brand’s keywords most frequently.

Top Regions and Cities

show which regions and cities had the most
media mentions including the brand’s
keywords.

Social Trend

shows the number of social media mentions
and potential impressions that included the
brand’s keywords.

Coverage Sentiment

indicates the tone of mentions that include
the brand’s keywords. Sentiment is
automated and based on the overall
sentiment of the article/clip.

Social Channels

lists the number of mentions by social
media channels.

Social Sentiment

indicates the tone of social mentions that
include the brand’s keywords. Sentiment is
automated and based on overall sentiment
of the post.
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We help PR professionals generate and monitor media coverage,
measure results, and demonstrate their value. We love seeing
them use our tools and insights to evolve and increase their
impact. Serving our clients is our reason for getting up in the
morning, and we’re honored that they rank us #1 for customer
supportand ease of doing business with.
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To know more visit www.agilitypr.com



facebook.com/AgilityPRSolutions
instagram.com/agilityprsolutions
https://twitter.com/AgilityPRS
youtube.com/c/AgilityPRSolutions
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